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ABOUT

Destination Salem drives year-round visitation to Salem through a comprehensive marketing and
communications strategy that includes the SALEM VISITOR GUIDE & MAP, the SALEM HAUNTED HAPPENINGS
VISITOR GUIDE & MAP, and the DESTINATION SALEM APP. Our 2026 guide will reach over 250,000 readers
through direct mail, AAA offices, New England hotels, visitor centers, travel agents, and major transportation
hubs, as well as key locations like Logan Airport, Faneuil Hall, and Amtrak stations. With nearly 1 million
visitors to Salem.org annually and 3.5 million page views, our digital presence is complemented by
over 110,000 opt-in email subscribers, paid advertising across multiple media, and extensive PR efforts
that secure top national and local features.

Our bustling VISITOR CENTER welcomes more than 100,000 visitors each year, many of whom are actively
seeking recommendations on what to do, see, and explore in Salem. Only Destination Salem advertisers
are recommended, ensuring these businesses are top-of-mind for visitors. Advertisers also benefit from
the opportunity to promote events on Salem’s popular event calendar and distribute rack cards in our
Visitor Center, providing even more ways to connect with Salem’s vibrant visitor community.
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5 Reasons 2026 is the

BIGGEST YEAR YET

to Advertise in the

SALEM 400+ CELEBRATION

2026 marks Salem’s 400+ anniversary, and we’re producing a
special edition Visitor Guide to celebrate this milestone year.
This commemorative guide will be bigger and better than ever,
featuring special editorials and expanded content that showcase
Salem’s rich history and vibrant present.

SOCIAL + NEWSLETTER REACH

Social media plays a key role in trip planning, and our audience
continues to grow — with over 245,000 followers across all
accounts. Add to that our monthly newsletter reaching more
than 110,000 Salem superfans, and you’ve got a powerful
platform for visibility as we highlight our advertisers.

INFORMATION HUB

The Destination Salem Visitor Center welcomed 100,000 visitors
last year, all seeking trusted recommendations. Our seasoned
team — many of whom are lifelong Salem residents — provides
personalized advice and exclusively recommends our
advertisers, putting your business front and center.

FRESH VISUALS

Our Communications Coordinator and photographer, Jess, is
continually updating our lifestyle photography library with
vibrant new images that capture the spirit of Salem. These
high-quality visuals not only shine in press coverage — we
share them with our advertisers so you can use professional
photos in your own marketing, too.

PRESS POWER

Journalists and media outlets are more eager than ever to feature

Salem. When you advertise with us, you're at the top of our list
of recommendations, giving your
business the chance to shine
inlocal, regional, and
national press stories.

Salem

Still making history.

DESTINATION SALEM

OUR 2026 GUIDE, WITH A 12-MONTH
SHELF LIFE, WILL REACH OVER

readers through a robust distribution
network, including direct mail, AAA
offices, New England hotels, visitor
cenfters, travel agents, information
centers, major transportation hubs, and
popular tourist locations like Logan
Airport, Faneuil Hall, Amtrak stations,
TF Green Airport, and Copley Place.

SALEM.ORG WILL ATTRACT
USERS, GENERATING ALMOST
PAGE VIEWS
OUR APP WILL BE USED BY

VISITORS

OUR MONTHLY NEWSLETTER
WILL REACH MORE THAN

SALEM SUPERFANS

OUR PAID ADVERTISING
WILL SPAN

OUR PR EFFORTS WILL SECURE

OF FEATURES IN TOP NATIONAL
AND LOCAL MEDIA OUTLETS

PLUS YOU CAN PROMOTE YOUR EVENTS
ON OUR WIDELY BELOVED CALENDAR
AND DISTRIBUTE RACK CARDS IN OUR
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UNLOCK THE PERKS
OF ADVERTISING

When you advertise with Destination Salem, you tap into our full network - from guides and websites to

newsletters, social, and in-person visitor fouch points. It’s your chance to get in front of travelers, locals,
influencers, and media all year long.
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PUBLICATIONS

20258 CITY GUIDE

2026 Salem
Visitor Guide & Map

Distribution: 250,000
Publication date: End of January

» Our 2026 guide, with a12-month shelf life,
will reach over 250,000 readers through a
robust distribution network,including direct
mail, AAA offices, New England hotels, visitor
centers, travel agents, information centers,
major fransportation hubs, and popular tourist
locations like Logan Airport, Faneuil Hall,
Amtrak stations, TFGreen Airport, and
Copley Place.

v

Available as a digital flipbook on Salem.org

OFFICIAL EVENT GUIDE & MAP

2026 Salem #SALEM

Haunted Happenings
Visitor Guide & Map

&)
A 2
Distribution: 150,000 ?/,A .
Publication date: August,distributed — ¥
throughthe end of October ) EXPLORE
L OSALEM
» Our 2026 guide will reach over 150,000 ; AUNT%)
E FIAPPENING,

readers through arobust distribution
network, including direct mail, AAA offices,
New England hotels, visitor centers,

travel agents, information centers, major
transportation hubs,and popular tourist
locations like Logan Airport, FaneuilHall,
Amtrak stations, TFGreen Airport, and

Copley Place. . i , o S MASSACHUSEns Saé%'

Stll making history

v

Availableas a digital flipbook on

OBER 2025 HAUNTEDHAPPENINGS.ORG

HauntedHappenings.org

D
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DIGITAL

Events

Q Search Events

Q Search Destination Salem

Salem App

(Free for iPhone
& Android)

Things to Do

» 100,000 annual users

£ Welcome t6 <

‘Sea Witch Ball Workshops
6:00 PM - 8:00 PM
» Includes a calendar of events, restroom SA LE M m/
locator, business listings, and more! > -

» 4.5 M page views in 2025 annually

ART. MEET. SHOP. EAT. E ey
ALL WITHIN STEPS @ [ | \E\ [P
Explore  Events  Parking Restrooms

Additional Advertising Available
* App ads

Motorcoach & Group Tours | Ml | Haunted Happenings | Frse Guide | Free App | Vistor Centers
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Salem.org
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» Thesite has seen 1million annual users, SAI.EM, MASSACHUSE"S 9

generating 1.4 million sessions and

ART. MEET. SHOP. EAT.
3.5 million pageviews ALL WITHIN STEPS

» Additional content includes blog, history,
directions, group tour, weddings, and b - .

»
meciapage HOTELS

Additional Advertising Available
+ Sponsored blog posts
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DIGITAL

HauntedHappenings.org

» Thesite has seen 560K annualusers, generating
830K sessions,and 2.1million pageviews

» Thewebsite includes event listings, business listings,

arestroom finder, blog, maps,and alink fo the
HauntedHappenings digital flipbook

Additional Advertising Available
» Sponsored blog posts
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Events Calendar

Now onwards ~

Latest Past Evenfs
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Calendars

The Salem Visitor Guide features acalendar spread that

lists annualand city-wide events, exhibitions, and special
programs that areselected from the calendars on Salem.org,
the Destination SalemApp, and HauntedHappenings.org.

» Eventscan be submitted with our
NEW Event Submission Form.

The ©®O©@®
FIVE SEASONS
of Salem

SPECIAL
EVENTS

© Use corresponding numbers to locate events on our map!

O The Salem Haunted Magic Show [

© The Ghosts and Legends Trolley

Our sinster and entertaning guide

Gallows Hil Main Show.

© Heunted Happenings Marketplace st Derby Square

Stop info Salem's historic heart where cobblestono meots
e~ Haloweo Browse uni

o ot Salom

The Salom Haunted Magic Show
colobrates s 15th yoar in Salom with
15 all-now show HYSTERIA: The Ghost
‘August through November 6th

© Hollowsd Harvest 1

Salom's only jock-G-lanter fostivall
Discover s glowing byrinth of carved.
JacK's and animated jack-0'-lanterns
that engage and amaze. A one-of-a-
ind. il-ages Halloween experience
unique to Salem!

© Sips and Myths ot Salem Wine Imports

Experience Salem's most enchanting outdoor marketplace on
the istoric Commont Talented arfisans
showcasa handcrafied Halloween
wonders, mystical jeweky. and seasonal
reasures.Live enfertainment every
woekend n October!

O Atter Hours Ghost Hunt
Jom Kimoerly Peterson of Paranormai
E

Solom for Ghost Hunting! Use EM

insice The Lost Museur! Combo
tickets with Gallows Hil Main Show.

Dare fo induige in mesd, wine snd
cidor a5 wo playtuly jourmey info magical
behind ceremonial beverages thiough
an ineractive, fun and entertaining

17 sipping adventure. Snacks provided.

© Haunted Happenings Old Town Hall Food Court

.y Sevor sutumr's enchanting flavors st
&

walls croating a megical dinng
1M experienco weakends Thur.-Sun.

s HAUNTEDHAPPENINGS ORG.

Trial

1151692 i Salem, and he audience is
ontral for witchcrat Heer festmony
agains? you and piead your case. Wil
you be found guity? Combo ickes

with Gallows Hill Main Show.

© Salem Common Food Court

Fiesta Shows hosts a food court on
Selom Common. Hours vary based on
woather snd crowd condifions.

“hanvchappnnge | sSaarin °

DESTINATION SALEM
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VISITOR INFORMATION
CENTER

» The Visitor Center draws asubstantial number of
guests seeking recommendations and provides
exclusive visibility to advertisers, ensuring featured
businesses are top-of-mind for visitors. Inthe past
year,nearly 100,000 people havevisited the center.

v

Brochure distribution in the Information Center
is abenefit for DS advertisers.

v

Advertisers areinvited to provide one piece of
collateral, either a 4" x 9" rack card or abusiness
card, for distribution

Additional Advertising Available
» On-screen advertising

-

-
-
g

| DESTINATION SALEW
VISITOR INFORMATION

DESTINATION SALEM
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SOCIAL MEDIA

Destination Salem features advertisers
in promotions on the organization’s
social media channels.

Targeted Email

» 110K opt-in subscribers

» Monthly consumer emails

> Monthly Newsletter Blog on Salem.org
» Shared on Facebook & LinkedIn

Facebook

@DestSalem

» 53K followers
» 491K likes

» 3.9 Mviews
» 2.8 M reach

@HauntedHappenings
» 92.1 Kfollowers

» N.8 K likes

» 1.4 M views

» TMreach

Instagram

@DestSalem:
» 61.7 Kfollowers
» 950 K reach

@HauntdHappnings
» 37.6 Kfollowers
» 200 K reach

destsalem &
Sunset Sail Salem
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August Adventures in Salem, MA %
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destsalem Golden hour hits different on the water.  fwed by a guided tour of historic St Peter's Church. Proceeds
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e Making of a Witch - a pewerful one-act
trials. "

=29
Set sail with @sunsetsailsalem and soak in Boud - August & N
" manc imer classic Join Salern Main Strests to sample scoops from
summer’s best views from a historic yacht. Long North Shore ice cream makers during this fun and flavorful
evenings, sea breeze, and North Shore magic ommon Bring your sweet tooin - and maybeafew extra

await.

fre ng of salea bachata, live music.
‘and community joy comes alive at - Charloite Forten Park Kick things off with
a danes class at 6PM, then Lot loose with social dancing under the summer
sky.

{1 Salem Maritme Festival & 31d Annual Cardboare Boat Regatta - Augus
Eibrars Satoms seataring Hiory wih hans-on sctais, dems. e the

entertaining regaita fealuring boats made entirly out of cardboard
5 thi quiry. quintessentialy Salom tracition!

4 2.1M + View insights fost - August 10
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crafts, and community art - allon the istorkc House of he
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0 season with HausiWitch's star-powered soirée featuring
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7 invites you to tap into tradition and creativity with their
shops. Leam the history andilore of the protective witch ball
i 0wn using ocean-charged elements, dried herbs, and magical

L
loucester Schoaner Fes
fory. and see dozens of tall

Click Here to Browse More Events!
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@D Liked by benrekemeyer and others

hauntdhappnings Witches that wander together,
enchant together. & Salemis the pe... more

hauntdhappnings
Whimsy's Sweet Life

@53 Qs B0 Vs IN|

» »3 Liked by shopthechocolatepantry and
others Qs Qa 3 VB |
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OMMUNICATIONS
& ADVERTISING

Destination Salem invests the revenue generated from advertising in its publications
into a year-round marketing plan that includes advertising and public relations.

==
A d Ve r t I s I n g géglgmlhlc Salem casts a spell—even without the
witchcraft

h putthi the map, but they've also
overshadowed much of its magic. Here’s how to experience everything else Salem has to offer.

Advertising has been deployed
across platforms, including:

> Print

» Radio

» Sponsored email campaigns
» Targeted Digital

» Television

Public Relations

By Mike Dunphy

Public relations initiatives include: niy7o0z 60X 3 ¢

» Press Releases When 19 people vere hung o wicherat nSalem, Masachusets,beween
February 1692 and May 1693, they sealed the city’s identity forever as “the Witch
» VIP / Media Passes City.” That's reinforced daily by Salem itself—in the names of shops, museums,

restaurants, boutiques, and school teams. Add to this neighborhoods dense with

» Familiarizationtours

Colonial-era homes fit for a Crucible film set, especially when the ocean fog rolls in.
But nothing certifies the witch logo more than the million-plus tourists that flood

» Image request fulfillment Salem each October.

(Witch in the 17th century. Here's

infamous.)

Pressreleases and linksto recent media
coverage canbe viewed at salem.org/media-Kkit.
2025 coverage hasincluded:

U.S. Department of the Interior
National Park Service

» The Boston Globe Salem Maritime National Historic Site

» National Geographic

» The Independent = e

» The New Zealand Times , o - ; VI S IT O R

> The Salem News = == ] |
» WBZ News Radlio =1 " . CENTER
» Condé Nast : | On

> WRKO-AM
» CBS News
> Just Luxe

» Pafch

> WBUR

DESTINATION SALEM

MASSACHUSETTS |+
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PUBLICATIONS
& ADVERTISING
SPECIFICATIONS

SALEM VISITOR GUIDE & MAP

+ Advertising due dates listed on the insertionorder are firm.

- Listings in the Salem Visitor Guide include one full color,
horizontal photograph, business name, address,
telephone, website, and 225 characters of text. Listings
exceeding 225characters will be edited. Pleasenote:
Character counts do not include business name,address,
website, or phone number.

+ Enhanced listings in the Salem Visitor Guide will have a color
block behind them to distinguish them from the other listings.

+ Advertisements include 1-4listings in the printed guide, on
salem.org,and on the Destination Salem App. See Insertion
Order for details.

« Listings on Salem.org (included with Salem Visitor Guide
advertising) include one image, business contact information,
social medialinks, and 600 characters of text.

Listings on the Destination Salem App (included with allprint
listings)

include aphotograph and 600 characterdescription. Listing
images should be PNGor JPEGfiles, high resolution,

and sized at approximately 1280wx 800h pixels.

Destination Salem reserves the right to decline anad, request
changes, modify categories, text,and content as necessary.
Thisguide is for the general public and ads mustbe geared
for a family audience.

* Please note: Alphabetization of business nameswill not
include pronouns or prepositions. “A Special Place” willbe
listed under “S,” “The Greatest Tour” will be listed under “G.”

+ Thecalendar spread in the Salem Visitor Guide & Map
features annual events, exhibits and special programs that are

selected from the calendarson salem.org and the Destination
Salem App.

To add your event for the website and app, please submit with
the Event Submission link.

SALEM HAUNTED HAPPENINGS
OFFICIAL VISITOR GUIDE & MAP

.

TheHaunted Happenings Insertion Order will be available

in 2026.

Listing - Horizontal image (1.5”wide x 1”tall) and 225 character
description

.

Large listings and above include one listing (600 characters
and one image) on HauntedHappenings.org

.

Calendar listings may be submitted for hauntedhappenings.org
and the Destination Salem App. Haunted Happenings “Special
Events” are paid listings in the guide.

TECHNICAL INFORMATION FOR BOTH BROCHURES
FULL COLOR AD FILE FORMATS

+ Export ad as hi-res PDF/X-1a file. Must be CMYK, 300 dpi
resolution. Embed all fonts.

PRINT AND ONLINE LISTING PHOTO

« Print listing photos should be horizontal format, 1.5" wide by
0.9" tall at 300 dpi resolution, CMYK.

+ Online listing photos should be sized 2000 px wide by 1000
px tall, RGB.

MOBILE APP ADS

» PNG or JPEG files sized at 300 px wide by 250 px tall, will be
placed on the home screen and in your category. App ad display
order is randomized upon each new mobile app load.

Please note: Character counts do not include business name
address, website, or phone number.*

*Destination Salem reserves the right to shorten listings that
exceed stated character counts.

**Destination Salem reserves the right to decline anad, request
changes, modify categories, text, and content as necessary.
These guides are for the general public and ads mustbe geared
for a family audience.
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CONTACT US

BRIDIE O’'CONNELL ASHLEY JUDGE JESS SHADA
Advertising and Tourism Manager Executive Director Communications Coordinator
978.498.4147 978.7889331 978.7441.3252
bridie@salem.org ajudge@salem.org jshada@salem.org

DESTINATION SALEM | SALEM.ORG
245 DERBY STREET | PO.BOX 630 | SALEM,MA 01970
978.741.3252 | 877SALEM.MA
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